FIGURE™*: LINKING STRATEGY AND FINANCIAL SUSTAINABILITY
IN PROFESSIONAL ARTS ORGANIZATIONS
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*Bolded elements in the Figure indicate those that have changed from the original conceptual model presented in
The Alchemy of High-Performing Arts Organizations, Phase | of this research.

SMU | DataArts

Source: Voss, Zannie and Glenn Voss. The Alchemy of High-Performing Arts Organizations: A Spotlight on Organizations of Color. SMU DataArts, 2021 smu.edu/artsresearch




